| Ameica s #1
Award-winning Golf
Travel Show

Vooted Best Golf Show in
America four times by the
International Network of Golf
(PGA Show Media Awards)

Official
Host-Site Deck
2026 Season
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Sofia

John

Chef Marc

contender and social influencer.

Veteran broadcast host, golf journalist, and
avid golfer. Actually knows “the other” JD

Culinary Ambassador, former Food Network
chef, golf aficionado. Yes, he can cook!
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Meet

The Audience

Golf is gowing. So is our audience.
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.‘ The most widely distributed golf travel
show in America!

Media Reach Snapshot

200M+ Households Reached
(adjusted for overlap)

Seamlessly Connecting Mobile,
Desktop, and Television With
Micro-Targeted Content

Comcast Xfinity 1
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Not Just A Show - A Marketing-Driven Media Platform

Powered by WingDing MEDIA™, we combine digital media reach with SEO, social media, press
releases, and programmatic distribution to build loyal, engaged audiences across every screen.

Press Social / 4 ‘ Programmatic

Release media

Each show is WingDing MEDIA™ Each show is We reach our golf
represented in a shares Traveling represented by an audience through
wrifen and video Golfer content across article written for geographic and
press release on TGD a variety of social maximum SEO demographic
Newswire profiles with a total engaging audiences targeting and follow
golf specific following for months and years them to all devices
exceeding 150,000 to come. they own.
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YAV EWEACE

 Brand integrations each episode (product
placements, live mentions, and on-screen CTAs)

» Ongoing content: reels, shout-outs, and blogs
tied to your brand story.

» Monthly analytics: reach, watch
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http://www.youtube.com/watch?v=Aa6HXRzlY4o

Entry Feature

Partner Rate: $10,000

» A segment in episode featuring your business

« 2 reels across all social media

« 2 tagged shout-outs across all social media

» 1 blog/article featuring your business

» 10% reinvested ad spend promoting your brand
« ROl analytics report

We'll make your brand part of the story
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Premier Feature

Partner Rate: $17,500

» Two segments in episode featuring your
business

« 1 on-screen CTA in episode with Logo,URL/QR

e 2 reels across all social media

« 2 tagged shout-outs across all social media

« 2 blog/article featuring your business

» 10% reinvested ad spend promoting your brand

« ROl analytics report

Broadcast your brand. Amplify your bookings
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Flagship Package
Partner Rate: $25,000

« Full episode featuring your business
2 on-screen CTA in episode with Logo + URL/QR
« 2 reels across all social media
» 2 tagged shout-outs across all social
media
» 2 blog/article featuring your business
» 10% reinvested ad spend promoting your brand
« ROl analytics report
» Multi-year discounts

Show the world why millions of golfers should choose you
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Demographic

Data _
The Traveling Golfer connects with

brand-loyal consumer-aged golfers.

Roku firetv gg{V/
. (comcast.
wingding

Largest demographic -18 to 34 year old
followed closely by the 35 to 54 year
old

Mostly male - appx 30% female
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Your adventure starvts here

Fastest growing demographic 18 - 24 Year
old
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